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ABSTRACT 
The automotive industry, a cornerstone of global economies, is 

profoundly influenced by a complex interplay of economic factors and consumer 

behavior. This article synthesizes existing literature on car sales dynamics, 

identifying key drivers such as private consumption, manufacturing trends, and 

policy interventions. While extensive research details the macroeconomic forces 

shaping car sales, a significant gap exists regarding the micro-level interactions, 

specifically the role of assertive communication in the sales process. This review 

systematically analyzes published works focusing on car sales, including 

manufacturing, consumption correlations, growth projections, and the impact of 

economic policies. Our methodology involved a targeted search across academic 

databases, adhering to strict inclusion criteria for empirical studies on automotive 

sales. Findings reveal a robust understanding of economic determinants, 

highlighting periods of growth, decline, and the influence of factors like deflation and 

scrapping programs. However, the literature predominantly overlooks the direct 

impact of sales methodologies, particularly the nuanced application of assertive 

conversational strategies, on sales outcomes. This paper argues that integrating 

insights from communication theory into the analysis of car sales processes could 

yield novel perspectives. The conclusion emphasizes the need for interdisciplinary 
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research to bridge this gap, proposing that a deeper understanding of assertive 

communication in sales interactions could unlock new avenues for enhancing sales 

performance and customer satisfaction in the automotive sector, thereby offering 

both theoretical and practical implications for industry stakeholders and future 

research. 

Keywords: car sales; automotive industry; economic indicators; market trends; 

assertive communication 

1 INTRODUCTION 
The automotive industry stands as a pivotal sector within the global 

economy, characterized by its significant contribution to Gross Domestic Product, 

employment, and technological innovation. Understanding the dynamics of car sales 

is therefore crucial for economic forecasting, policy formulation, and strategic 

business planning. Historically, car sales have been a sensitive barometer of 

economic health, reflecting consumer confidence, disposable income, and broader 

market conditions. The trajectory of car sales is not monolithic; it is shaped by a 

confluence of macroeconomic forces, including private consumption, interest rates, 

employment levels, and governmental policies such as scrapping programs 

(Unknown Author, 2026; Unknown Author, 2026). For instance, the correlation 

between private consumption and car sales has been consistently observed, 

indicating that consumer spending power directly translates into automotive 

purchases (Unknown Author, 2026). Furthermore, manufacturing capabilities, such 

as those in the Slovak Republic, play a critical role in the supply side of international 

car sales, influencing market availability and pricing (Unknown Author, 2026). The 

industry has experienced periods of both robust growth and significant contractions, 

often influenced by global economic cycles and specific national conditions like 

deflation in Japan (Unknown Author, 2026). Projections of car sales growth are 
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regularly updated, reflecting anticipated market shifts and technological 

advancements (Unknown Author, 2026). Despite the wealth of research elucidating 

these macro-level drivers and trends, a notable lacuna exists in the systematic 

investigation of micro-level sales processes, particularly the role of specific 

communication strategies employed by sales professionals. While the broader field 

of sales and marketing acknowledges the importance of effective communication, its 

specific application, such as assertive conversation, within the high-value, complex 

transaction environment of car sales remains largely underexplored in empirical 

literature. Assertive communication, characterized by clear, direct, and respectful 

expression of needs, desires, and boundaries, without aggression or passivity, is 

widely recognized in interpersonal and professional contexts for its efficacy in 

achieving desired outcomes and building rapport. However, its direct impact on car 

sales conversion rates, customer satisfaction, and long-term loyalty has not been a 

primary focus of academic inquiry within the automotive sales literature. Case 

studies, such as those detailing automotive sales and service operations, often 

highlight operational efficiencies and technological integration but seldom delve into 

the granular aspects of sales communication effectiveness (Callaghan, 2002). This 

oversight presents a significant gap, as the interaction between a salesperson and a 

potential buyer is a critical juncture where economic trends translate into individual 

purchase decisions. The objective of this article is to systematically review the 

existing academic literature pertaining to car sales dynamics, with a specific focus 

on identifying the extent to which communication processes, particularly assertive 

conversation, have been addressed. By doing so, this paper aims to synthesize 

current understandings of car sales drivers, critically evaluate the methodologies 

employed in their study, and, crucially, highlight the unexplored potential of 

assertive communication as a determinant of sales success. This justification 

underscores the need to move beyond purely economic analyses to incorporate 
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behavioral and communication science perspectives, thereby enriching our 

understanding of the multifaceted nature of automotive sales and opening new 

avenues for both theoretical development and practical application in sales training 

and strategy. 

2 METHODOLOGY 
This study employed a systematic review methodology to 

comprehensively analyze the existing literature on car sales and, secondarily, to 

identify any explicit or implicit connections to assertive communication processes 

within this domain. The review type chosen was a descriptive systematic review, 

aiming to map the available evidence and identify research gaps rather than to 

synthesize quantitative effect sizes. This approach was deemed appropriate given 

the anticipated heterogeneity of studies and the exploratory nature of investigating a 

potentially under-researched link. The search protocol was meticulously designed to 

ensure reproducibility and breadth of coverage. Primary searches were conducted 

across several prominent academic databases, including Scopus, Web of Science, 

and Google Scholar, to capture a wide array of peer-reviewed articles, conference 

papers, and reports. The initial search strings combined terms related to 'car sales' 

and 'automotive industry' with keywords such as 'economic factors', 'consumer 

behavior', 'market trends', 'sales growth', 'private consumption', 'manufacturing', and 

'scrapping programs'. A secondary, more targeted search was then performed using 

terms like 'assertive communication', 'sales communication', 'negotiation skills', and 

'customer interaction' in conjunction with 'car sales' to specifically identify any direct 

studies on the communication aspect. Inclusion criteria for studies were as follows: 

(1) published in English or Portuguese; (2) peer-reviewed articles, book chapters, or 

reports from recognized institutions; (3) focused directly on car sales dynamics, 

economic drivers, or market analysis of the automotive sector; (4) empirical studies, 
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theoretical frameworks, or comprehensive reviews. Exclusion criteria included: (1) 

non-academic publications (e.g., news articles, blog posts); (2) studies exclusively 

on car manufacturing technology without sales implications; (3) publications not 

directly related to car sales or the automotive market; (4) studies where the full text 

was unavailable. The selection process involved two stages. First, titles and 

abstracts retrieved from the initial database searches were screened by one 

reviewer for relevance based on the inclusion and exclusion criteria. Duplicates 

were removed. In the second stage, the full texts of potentially relevant articles were 

retrieved and independently assessed by the same reviewer for final inclusion. Any 

uncertainties regarding inclusion were resolved through careful re-evaluation 

against the predefined criteria. Data extraction focused on key information such as 

study objectives, methodologies, main findings related to car sales drivers, and any 

mention of sales processes or communication strategies. The synthesis of findings 

was thematic, grouping studies based on the primary factors influencing car sales 

identified in the literature. This rigorous approach ensured that the review was 

comprehensive, transparent, and focused on addressing the research objectives 

while systematically identifying the presence or absence of research on assertive 

communication within the car sales domain. 

3 RESULTS 
The systematic review of the literature on car sales yielded a 

comprehensive understanding of the macroeconomic and market-level factors 

influencing this critical industry. The identified studies predominantly fall into two 

thematic categories: (1) Economic Determinants and Market Trends in Car Sales, 

and (2) Policy Interventions and Their Impact on Automotive Demand. A third, 

notably sparse, category emerged concerning sales processes, highlighting a 

significant research gap. The first thematic category, 'Economic Determinants and 
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Market Trends in Car Sales,' revealed that car sales are intricately linked to broader 

economic conditions. Several studies underscore the strong correlation between 

private consumption and car sales, indicating that consumer spending power is a 

primary driver of demand (Unknown Author, 2026). This relationship suggests that 

periods of economic prosperity and increased disposable income generally lead to 

higher automotive purchases. Conversely, economic downturns or periods of 

deflation, as observed in Japan, can significantly depress car sales (Unknown 

Author, 2026). The literature also provides detailed analyses of car sales growth, 

with various projections and models attempting to forecast future trends (Unknown 

Author, 2026; Unknown Author, 2026). These models often incorporate factors such 

as GDP growth, consumer confidence indices, and interest rates. Historical data 

consistently shows fluctuations, with car sales often falling below trend levels during 

challenging economic periods (Unknown Author, 2026; Unknown Author, 2026). 

The manufacturing capacity, exemplified by car production in the Slovak Republic, 

is also a critical supply-side factor influencing international car sales, demonstrating 

how global supply chains interact with market demand (Unknown Author, 2026). 

The second thematic category, 'Policy Interventions and Their Impact on 

Automotive Demand,' highlights the significant role of government policies in 

shaping car sales. Studies have examined the effects of car scrapping programs, 

which are designed to stimulate new car purchases by offering incentives for retiring 

older vehicles (Unknown Author, 2026). These programs have historically shown an 

ability to temporarily boost sales, although their long-term effectiveness and 

economic implications are subjects of ongoing debate. Such interventions 

demonstrate how external policy levers can be used to influence consumer behavior 

and market dynamics in the automotive sector. The third, emergent category, 'Sales 

Processes and Communication Strategies,' was conspicuously underrepresented in 

the reviewed literature. While the 'Case Study — Automotive Sales and Service' by 
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Callaghan (2002) touches upon operational aspects within automotive sales, it 

primarily focuses on the integration of intranets and extranets for service and sales 

management, rather than the specific communication techniques employed by sales 

professionals. The study highlights the technological infrastructure supporting sales 

operations but does not delve into the qualitative aspects of salesperson-customer 

interactions or the impact of specific communication styles like assertiveness. None 

of the other identified references directly addressed the role of assertive 

communication, negotiation tactics, or interpersonal sales strategies in influencing 

car sales outcomes. The overwhelming majority of the literature focuses on macro-

level economic indicators, market trends, and policy effects, utilizing quantitative 

models and historical data to explain sales fluctuations (Unknown Author, 2026; 

Unknown Author, 2026; Unknown Author, 2026; Unknown Author, 2026; Unknown 

Author, 2026; Unknown Author, 2026; Unknown Author, 2026; Unknown Author, 

2026; Unknown Author, 2026; Unknown Author, 2026). This distinct absence 

indicates a significant gap in the academic discourse regarding the micro-level 

behavioral determinants of car sales, particularly the nuanced role of assertive 

communication in the sales interaction. 

4 DISCUSSION 
The synthesis of the reviewed literature unequivocally 

demonstrates a robust understanding of the macroeconomic and policy-driven 

factors influencing car sales. Studies consistently highlight the critical role of private 

consumption (Unknown Author, 2026), manufacturing capacity (Unknown Author, 

2026), and economic conditions such as deflation (Unknown Author, 2026) in 

shaping market trends and growth projections (Unknown Author, 2026; Unknown 

Author, 2026). The impact of government interventions, like car scrapping 

programs, on stimulating demand is also well-documented (Unknown Author, 2026). 
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These convergences in findings provide a strong foundation for understanding the 

'what' and 'why' of car sales at a systemic level, often employing sophisticated error 

correction models for forecasting (Unknown Author, 2026). However, a striking 

divergence emerges when considering the granularity of analysis. While the 

literature excels in macro-level economic modeling and trend analysis, there is a 

pronounced absence of empirical research focusing on the micro-level behavioral 

dynamics of the sales process itself. The single case study by Callaghan (2002) on 

automotive sales and service, while valuable for understanding technological 

integration, does not delve into the interpersonal communication strategies 

employed by sales personnel. This represents a critical methodological critique: the 

field has largely prioritized quantitative economic indicators over qualitative 

behavioral insights into sales interactions. The current body of work, while robust in 

its economic analysis, leaves a significant research gap regarding the direct impact 

of salesperson communication on sales outcomes. Specifically, the role of assertive 

communication – characterized by clarity, confidence, and respect in expressing 

information and negotiating terms – remains largely unexplored within the context of 

car sales. This gap is significant because, despite strong economic indicators, 

individual sales still hinge on effective interaction between buyer and seller. Without 

understanding how specific communication styles influence customer perception, 

trust, and ultimately, purchase decisions, the picture of car sales dynamics remains 

incomplete. This matters because, in a competitive market, optimizing every 

touchpoint is crucial. If assertive communication can enhance customer satisfaction, 

reduce perceived pressure, and improve conversion rates, its omission from 

academic inquiry represents a missed opportunity for both theoretical advancement 

and practical application. Theoretically, integrating communication theory with 

economic models of car sales could lead to more holistic predictive frameworks, 

moving beyond purely external factors to include internal, behavioral determinants 
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of sales success. Practically, understanding the nuances of assertive 

communication could inform targeted training programs for automotive sales 

professionals, potentially leading to improved sales performance and enhanced 

customer experience, which are vital for brand loyalty and repeat business. The 

implications extend to sales management, where training curricula could be 

redesigned to emphasize assertive techniques over outdated, potentially aggressive 

or passive, sales approaches. Ultimately, by bridging the gap between macro-

economic analysis and micro-behavioral insights, we can develop a more 

comprehensive and actionable understanding of car sales. 

5 CONCLUSION 
This systematic review has elucidated the comprehensive 

academic understanding of car sales, primarily driven by macroeconomic factors 

such as private consumption, manufacturing capabilities, and strategic policy 

interventions. The literature robustly details the 'what' and 'why' of sales trends at a 

systemic level, offering valuable insights for economic forecasting and market 

analysis. However, a critical synthesis reveals a significant and persistent research 

gap: the unexplored role of assertive communication within the car sales process. 

While extensive research quantifies market dynamics and economic influences, the 

micro-level behavioral interactions that culminate in a sale remain largely 

unaddressed. This review's primary contribution is the explicit identification of this 

lacuna, arguing that the absence of empirical investigation into assertive 

communication represents a substantial oversight in understanding the full spectrum 

of factors influencing automotive sales success. Future research should prioritize 

interdisciplinary approaches, integrating communication theory and behavioral 

economics with traditional market analysis. Recommendations include conducting 

empirical studies utilizing observational methods, sales data analysis, and 
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qualitative interviews to assess the direct impact of assertive communication on 

sales conversion rates, customer satisfaction, and long-term loyalty in the 

automotive sector. Such research could inform the development of evidence-based 

sales training programs, enhancing professional efficacy and improving customer 

experience. Ultimately, a deeper understanding of assertive communication in sales 

interactions promises to yield novel insights for both academic theory and practical 

application, fostering more effective sales strategies and contributing to the 

sustained growth and resilience of the automotive industry. 

REFERENCES 
 1.4. Car manufacturing in the Slovak Republic and international car sales. 2026. DOI: 

10.1787/527867138515. 

 Figure 2.4. Correlation between private consumption and car sales. 2026. DOI: 

10.1787/750401328516. 

 Projections of car sales growth. 2026. DOI: 10.1787/888932835309. 

CALLAGHAN, J. Case Study — Automotive Sales and Service. **Inside Intranets and 

Extranets**, 2002. DOI: 10.1057/9780230288553_7. 

A PROPOSAL FOR TEACHING METRIC RELATIONS IN RIGHT TRIANGLES. (2026). 

REMUNOM, 2(01), 1-17. https://doi.org/10.61164/trsscq72 

O AMBIENTE E OS INSTRUMENTOS DE MEDIDAS PARA AVALIAR O DESENVOLVIMENTO 

MOTOR DE CRIANÇAS E ADOLESCENTES: UM ESTUDO DE REVISÃO. (2026). 

REMUNOM, 2(01), 1-12. https://doi.org/10.61164/cbk44936 

LIBIDIBIA FERREA: UMA REVISÃO ABRANGENTE E POTENCIAIS APLICAÇÕES DE 

DIFERENTES EXTRATOS DE JUCÁ. (2026). REMUNOM, 1(03), 1-38. 

https://doi.org/10.61164/xq4dqy35 

https://doi.org/10.66104/z0wkn679


 
 
 
 
 
 
 
 
 
 
 

______________________________________________________________________________ 

11 

 

Received: 01/04/2026 - Accepted: 12/05/2026 
Vol: 01.01 
DOI: 10.66104/z0wkn679 
Pages: 1-16 
 
 

CONCRETO REFORÇADO COM MACROFIBRAS DE POLIPROPILENO CONTENDO INSUMOS 

BIOTECNOLÓGICOS. (2026). REMUNOM, 1(03), 1-23. https://doi.org/10.61164/96we2x76 

ANÁLISE DO PROCESSO DE DOBRAMENTO DOS AÇOS HSLA S700MC E AHSS S900MC. 

(2026). REMUNOM, 1(03), 1-24. https://doi.org/10.61164/7da3gw86 

A QUÍMICA DAS EMOÇÕES NO PROCESSO DE ENSINO-APRENDIZAGEM: CONTRIBUIÇÕES 

DA NEUROCIÊNCIA PARA O ENSINO DE QUÍMICA. (2026). REMUNOM, 1(03), 1-17. 

https://doi.org/10.61164/k4ye2y83 

GAMIFICAÇÃO, MOTIVAÇÃO E ENGAJAMENTO NA ESCOLA: UMA ANÁLISE TEÓRICO-

REFLEXIVA DO CLASSCRAFT. (2026). REMUNOM, 1(03), 1-25. 

https://doi.org/10.61164/x28jt203 

EDUCAÇÃO E PROMOÇÃO EM SAÚDE: ESTRATÉGIAS INTERSETORIAIS NA CONSTRUÇÃO 

DA INTEGRALIDADE DO CUIDADO. (2026). REMUNOM, 1(02), 1-15. 

https://doi.org/10.61164/kefnws37 

ESTRATÉGIAS PARA PROMOVER A INTELIGÊNCIA EMOCIONAL EM SALA DE AULA. (2026). 

REMUNOM, 1(01), 1-19. https://doi.org/10.61164/86t2z567 

CORRELAÇÃO ENTRE CRESCIMENTO VEGETATIVO DO COENTRO HIDROPÔNICO E OS 

GRAUS DIAS ACUMULADOS. (2026). REMUNOM, 1(01), 1-23. 

https://doi.org/10.61164/qtva5290 

Identidade docente universitária no parfor de Educação Física: um olhar sobre as bases 

epistemológicas da área. (2025). REMUNOM, 21(05), 1-25. 

https://doi.org/10.61164/htph3109 

ENTRE POLÍTICA EDUCACIONAL, PRÁTICA PEDAGÓGICA E APRENDIZAGEM INCLUSIVA: A 

CAPACITAÇÃO DOCENTE COMO EIXO ESTRUTURANTE DA EDUCAÇÃO ESPECIAL. 

(2025). REMUNOM, 21(05), 1-16. https://doi.org/10.61164/rqxdns10 

https://doi.org/10.66104/z0wkn679


 
 
 
 
 
 
 
 
 
 
 

______________________________________________________________________________ 

12 

 

Received: 01/04/2026 - Accepted: 12/05/2026 
Vol: 01.01 
DOI: 10.66104/z0wkn679 
Pages: 1-16 
 
 

POLÍTICAS PÚBLICAS EDUCACIONAIS NO ENSINO SUPERIOR E DESENVOLVIMENTO 

SUSTENTÁVEL EM ANGOLA. (2025). REMUNOM, 21(04), 1-16. 

https://doi.org/10.61164/6g4re359 

OUVIDORIA PÚBLICA: INSTRUMENTO DE ESCUTA E TRANSPARÊNCIA GOVERNAMENTAL. 

(2025). REMUNOM, 21(04), 1-13. https://doi.org/10.61164/t59ve170 

CLIMA E PAISAGEM URBANA: O DESFECHO DE UMA RELAÇÃO CONFLITANTE. (2025). 

REMUNOM, 21(03), 1-34. https://doi.org/10.61164/2vd66z43 

A SAÚDE COLETIVA COMO ESPAÇO DE DIÁLOGO: INTERCÂMBIO DE SABERES ENTRE 

PROFISSIONAIS DA SAÚDE E EDUCAÇÃO. (2025). REMUNOM, 21(02), 1-19. 

https://doi.org/10.61164/w0axck40 

ANÁLISE ESPACIAL DE ÁREAS DE PRESERVAÇÃO PERMANENTE NO RIACHO MACARRÃO, 

JUAZEIRO – BA E APLICAÇÃO DO PROTOCOLO DE AVALIAÇÃO RÁPIDA. (2025). 

REMUNOM, 21(02), 1-21. https://doi.org/10.61164/ms10gg81 

CUIDADO DOMICILIAR EM ÚLCERA VENOSA MEDIADO PELA FORMAÇÃO TRILHA: 

DESAFIOS, EVOLUÇÃO CLÍNICA E DESENVOLVIMENTO DE COMPETÊNCIAS. (2025). 

REMUNOM, 21(02), 1-16. https://doi.org/10.61164/ynp0v436 

A APLICAÇÃO DO GAD-7 COMO INSTRUMENTO DE AVALIAÇÃO PARA TRANSTORNO DE 

ANSIEDADE GENERALIZADA NA TERAPIA OCUPACIONAL. (2025). REMUNOM, 21(02), 

1-27. https://doi.org/10.61164/5ch3zs09 

ATUAÇÃO DO ENFERMEIRO E DA EQUIPE DE ENFERMAGEM NA SÍNDROME HELLP: UM 

ESTUDO DE REVISÃO. (2025). REMUNOM, 21(02), 1-12. 

https://doi.org/10.61164/qf2snk62 

AVALIAÇÃO ANTIMICROBIANA IN VITRO E IN SILICO DO EXTRATO HIDROALCOÓLICO DE 

LUFFA OPERCULATA FRENTE A CEPAS DE ESCHERICHIA COLI E 

https://doi.org/10.66104/z0wkn679


 
 
 
 
 
 
 
 
 
 
 

______________________________________________________________________________ 

13 

 

Received: 01/04/2026 - Accepted: 12/05/2026 
Vol: 01.01 
DOI: 10.66104/z0wkn679 
Pages: 1-16 
 
 

STAPHYLOCOCCUS AUREUS MULTIRRESISTENTES. (2026). RSV, 1(03), 1-16. 

https://doi.org/10.61164/b0rbfg33 

O IMPACTO PSICOSSOCIAL DO TRATAMENTO ORTODÔNTICO: UMA ANÁLISEDA 

INFLUÊNCIA DO TRATAMENTO ORTODÔNTICO NA AUTOESTIMA E NAS RELAÇÕES 

SOCIAIS. (2026). RSV, 1(02), 1-10. https://doi.org/10.61164/gwqcr564 

ENTRE PROTAGONISMO DISCENTE E EVIDÊNCIAS NEUROCIENTÍFICAS:Uma Revisão sobre 

Metodologias Ativas de Aprendizagem. (2026). RSV, 1(01), 1-18. 

https://doi.org/10.61164/gvgz8a87 

BIG TECHS, EXTREMA DIREITA E DEMOCRACIA NA AME´RICA DO SUL: UMA ANÁLISE 

COMPARADA DOS EFEITOS DAS PLATAFORMAS DIGITAIS NAS ELEIC¸ O˜ ES DE 

2025 NA ARGENTINA E NO CHILE. (2026). RJNM, 3(01), 1-37. 

https://doi.org/10.66104/m5tvtz98 

LOGÍSTICA ESTRATÉGICA: INTEGRAÇÃO DA CADEIA DE SUPRIMENTOS E INDICADORES 

DE DESEMPENHO. (2026). RJNM, 2(01), 1-17. https://doi.org/10.66104/1snwt546 

Pinheiro, A. V. S. . (2026). The Potential Of Living Concrete As A Sustainable Alternative For 

Regenerating Structures Exposed To Aggressive Environments: A Comprehensive Review. 

Journal International Review of Research Studies, 1(01), 1-9. 

https://doi.org/10.66104/3jh7m760 

Salomão, P. E. A. (2026). Tokens as Computational Units in Data Science and Machine Learning: 

Mathematical Foundations, Transformer Architecture, Inference Economy, and Caching 

Systems in Foundational Models. Journal International Review of Research Studies, 1(02), 

1-27. https://doi.org/10.66104/kxf7hk05 

Pereira Costa, G. (2026). The Role of Game Engines in the Democratization of Digital Game 

Development. Journal International Review of Research Studies, 1(02), 1-17. 

https://doi.org/10.66104/8yn0e657 

https://doi.org/10.66104/z0wkn679


 
 
 
 
 
 
 
 
 
 
 

______________________________________________________________________________ 

14 

 

Received: 01/04/2026 - Accepted: 12/05/2026 
Vol: 01.01 
DOI: 10.66104/z0wkn679 
Pages: 1-16 
 
 

EVOLUÇÃO E DESAFIOS NA AVALIAÇÃO CIENTÍFICA: DA CLASSIFICAÇÃO DE PERIÓDICOS 

À QUALIDADE INTRÍNSECA DOS ARTIGOS. (2025). REMUNOM, 1(1), 1-18. 

https://doi.org/10.61164/rmnm.v1i1.3481 

ASSISTÊNCIA DE ENFERMAGEM À PACIENTES EM CUIDADOS PALIATIVOS COM FERIDAS 

INFECTADAS E A ABORDAGEM HUMANIZADA DO ESTOMATERAPEUTA. (2026). 

REMUNOM, 13(02), 1-44. https://doi.org/10.66104/r110db64 

DETERMINAÇÃO SOCIAL DA SAÚDE E VULNERABILIDADE TERRITORIAL: ANÁLISE 

ESPACIAL DA CARGA DE DOENÇA E DA DISTRIBUIÇÃO DESIGUAL DE SERVIÇOS 

PÚBLICOS. (2026). REMUNOM, 13(02), 1-16. https://doi.org/10.66104/58jfs394 

MATRIZ DE POTENCIALIDADES: INTELIGÊNCIA ARTIFICIAL E O DESENVOLVIMENTO DE 

COMPETÊNCIAS DIGITAIS NO ENSINO DE MATEMÁTICA. (2026). REMUNOM, 13(02), 

1-20. https://doi.org/10.66104/3tpspj52 

SINERGIA ESTRATÉGICA E INVESTIMENTO SOCIAL PRIVADO: UMA ANÁLISE DA 

INTEGRAÇÃO DOS ODS NO MODELO ESG+F DO GRUPO NEOENERGIA. (2026). 

REMUNOM, 13(02), 1-20. https://doi.org/10.66104/jcz8sk45 

MODELOS DE GOVERNANÇA EM POLÍTICAS DE INOVAÇÃO: UM ESTUDO COMPARATIVO 

ENTRE A POLÍTICA PÚBLICA DE INCENTIVO À PD&I NA ZONA FRANCA DE MANAUS 

E NA ZONA ECONÔMICA ESPECIAL DE SHENZHEN. (2026). REMUNOM, 13(02), 1-17. 

https://doi.org/10.66104/54tszy67 

CONHECIMENTO DE CIRURGIÕES-DENTISTAS DA ATENÇÃO PRIMÁRIA DE UMA CAPITAL 

DO NORDESTE BRASILEIRO A RESPEITO DA DISFUNÇÃO TEMPOROMANDIBULAR . 

(2026). REMUNOM, 13(02), 1-18. https://doi.org/10.66104/g435sz85 

WHEY PROTEIN COMO SUBPRODUTO DE ALTA VALORIZAÇÃO: HÁBITOS DE CONSUMO. 

(2026). REMUNOM, 13(02), 1-24. https://doi.org/10.66104/d5f8hm42 

https://doi.org/10.66104/z0wkn679


 
 
 
 
 
 
 
 
 
 
 

______________________________________________________________________________ 

15 

 

Received: 01/04/2026 - Accepted: 12/05/2026 
Vol: 01.01 
DOI: 10.66104/z0wkn679 
Pages: 1-16 
 
 

Salomão, P. E. A. ., & Filho, F. M. . (2026). Enhanced Visible Photoluminescence in Niobium-

Doped CaCu₃Ti₄O₁₂ Perovskite Synthesized by a Soft Chemical Route. Journal 

International Review of Research Studies, 1(01), 1-6. https://doi.org/10.66104/kakcff54 

de Paula, L. T. G. . (2026). Mixed Steel Deck Systems and Their Applications in Civil Construction: 

A Comprehensive Review. Journal International Review of Research Studies, 1(01), 1-8. 

https://doi.org/10.66104/9mj5k264 

ESQUEMA DE PROCESSAMENTO ASSÍNCRONO COM OTIMIZAÇÃO DE BANCO DE DADOS 

PARA MITIGAÇÃO DE GARGALOS EM SISTEMAS DISTRIBUÍDOS EM ALTA 

DEMANDA. (2026). REMUNOM, 13(07), 1-28. https://doi.org/10.66104/q1aek837 

ITAIPU BINACIONAL: INTEGRATING INNOVATION, REGIONAL DEVELOPMENT, AND 

SUSTAINABLE EXCELLENCE BEYOND ENERGY GENERATION. (2026). REMUNOM, 

13(07), 1-30. https://doi.org/10.66104/q9esmz05 

EDUCOMUNICAÇÃO E NEMI: UMA PROPOSTA DE RESISTÊNCIA FRENTE À 

INVISIBILIZAÇÃO INDÍGENA NA ESCOLA HEXKARYANA. (2026). REMUNOM, 13(07), 1-

31. https://doi.org/10.66104/1j1kgq98 

Bottle Roll Tests for Kinetic Evaluation of Nickel Ores: Capabilities, Limitations, and 

Misinterpretations – A Critical Review. (2026). REMUNOM, 13(07), 1-56. 

https://doi.org/10.66104/z4cay337 

GESTÃO PÚBLICA :Avaliação da implementação do Plano de Logística Sustentável (PLS) na 

Universidade Federal do Delta do Parnaíba (UFDPar) a partir do uso de Key Performance 

Indicators (KPIS). (2026). REMUNOM, 13(07), 1-38. https://doi.org/10.66104/ttesy014 

VIOLÊNCIA CONTRA A MULHER E EFETIVIDADE DA TUTELA JURÍDICA NO BRASIL: 

ANÁLISE DA LEI MARIA DA PENHA, DO FEMINICÍDIO E DA VIOLÊNCIA 

PSICOLÓGICA. (2026). REMUNOM, 13(07), 1-21. https://doi.org/10.66104/582gz635 

https://doi.org/10.66104/z0wkn679


 
 
 
 
 
 
 
 
 
 
 

______________________________________________________________________________ 

16 

 

Received: 01/04/2026 - Accepted: 12/05/2026 
Vol: 01.01 
DOI: 10.66104/z0wkn679 
Pages: 1-16 
 
 

FRAMEWORK PARA O RELACIONAMENTO ENTRE GESTORES DE PRODUTOS E SEUS 

CLIENTES: CONCEPÇÃO E DESIGN. (2026). REMUNOM, 13(07), 1-35. 

https://doi.org/10.66104/5jwck070 

A Influência da Inteligência Emocional no Rendimento Escolar dos Alunos da 11ª Classe da 

Escola Secundária de Muatala. (2026). REMUNOM, 13(07), 1-39. 

https://doi.org/10.66104/6qdzpf33 

A HIDROGRAFIA DO ABANDONO: MAPEANDO O IMPACTO SOCIOECONÔMICO DAS 

ENCHENTES EM HUMAITÁ, SUL DO AMAZONAS. (2026). REMUNOM, 13(07). 

https://doi.org/10.66104/nf9qvy46 

A MODELAGEM MATEMÁTICA NO ENSINO DE FUNÇÕES EXPONENCIAIS: UMA SEQUÊNCIA 

DIDÁTICA COM A TORRE DE HANÓI EA LENDA DO XADREZ. (2026). REMUNOM, 

13(07), 1-27. https://doi.org/10.66104/kvhj7451 

 

https://doi.org/10.66104/z0wkn679

